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Contact Information 

Name: Chris Dimond  

Position you are running for: House District 33 (State Representative) 

E-mail: christopherdimond@gmail.com 

Phone: 907-209-8490 

Website (if applicable): www.christopherdimond.com 

  

1. Please briefly share your background and experience with fishing in Alaska.  

I have been sportfishing and subsistence fishing my entire life. My family lives on 

personally harvested fish and wild game.  

My father, daughter and brother are all involved in the commercial fishing industry.  

  

2. Please describe the importance of our surrounding public lands and waters to tourism in 

your district.  In your opinion, what role does maintaining public recreational lands and 

waters play in our future success, economic or otherwise, as a State?  

I believe access to public lands and waters are vital to locals as well as tourism. The jobs and 

opportunities to enjoy what Alaska offers are key elements of this State’s financial success. We 

must continue to strike the balance necessary to ensure long term use of these lands for both the 

tourism industry as well as local use. 

   

3. Sportfishing in Alaska is a multi-million-dollar industry employing thousands in Alaska, 

both directly and indirectly. In Southeast, visitor industry-related employment accounts 

for 21 percent of employment and 14 percent of labor income.  The 2015 Marine 

Recreational Information Program’s Fisheries Economics of the United States shows that 

saltwater fishing trip & durable goods expenditures in Alaska were approximately $469.6 

million, with total sales impacts of $618.9 million.  Visitor tax revenue in 2017 brought 

the State $104.8 million and municipalities $82.9 million.  With the current drops in oil 

prices and an uncertain future, what role will you play in cultivating and promoting sport 

fishing tourism opportunities if elected or re-elected?  
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 I believe that the state needs to better invest in tourism advertising. It is my understanding that 

those promotional monies have dropped off, which means we have missed an opportunity to 

bring in additional tourism dollars through the recent drop in oil revenues. I would like to see the 

state invest in more promotional opportunities. I am also open to listening to other ideas.  

  

  

  

  

  

4. Salmon management relies on a complex web of data collection, research analysis, and 

technical resources which in turn rely on a complete and funded budget.  With tightening 

State budgets, the Alaska Department of Fish & Game (ADFG) staff are routinely doing 

the work of more than two people and are unable to devote time to training replacements.   

Do you agree that funding for ADFG should be a legislative priority? Y 

/ N - Please explain:  

Yes. Generic cuts to the budget have left numerous agencies under staffed, and short on funding 

to effectively perform their required duties. The legislature must take the time and effort to go 

through each agency and find where cuts make sense, and where investment makes sense. Fish 

are a top resource in this state, we must spend the money to manage this resource. Cuts are 

shortsighted fixes to long term problems. 

 

5. Based on the above question, if personnel funding is not made available, how can ADFG 

ensure junior staff are properly trained before their predecessors retire?  

 I am not sure we can be properly training junior staff. We see this same issue in the construction 

field. The “silver tsunami” of baby boomers retiring across this county is leaving a large void of 

under trained workers. People need to stop looking at the short-term costs and start focusing on 

the long term. 
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6. For Incumbents: What budget items, amendments, or bills have you sponsored, 

cosponsored, or voted in favor of to benefit fisheries development, increase sport fishing 

opportunities, or further the Sportfish Division’s missions of conservation and providing 

harvest opportunity?  

 I am not an incumbent.  

 

7. For all candidates: What budget items or bills do you intend to sponsor or support to 

benefit fisheries development, increase sport fishing opportunities, or further the Sportfish 

Division’s missions of conservation and providing harvest opportunity?  

 I believe we need to reevaluate the cuts we have made to fisheries management. I would like to 

see areas identified that could be cut, but also areas that need increased funding, as well as 

identifying areas that could see a cost savings by adapting 21st century technologies. I am not 

overly familiar with the fishing industry as a whole, and a big part of my run for office is jobs 

and education related. I would be open to learning more and hearing ideas from SEAGO and 

how we can better improve these opportunities. 

 

8. In the current climate of low Chinook (king) salmon abundance, Alaskans have raised 

questions about how the State should allocate scarce salmon resources among 

commercial, sport, and subsistence users, and if the existing system is conducive to a 

healthy fishery.  In your opinion, when making conservation decisions, how responsive 

should ADFG be to user concerns?  

 

 

I believe that ADF&G should first consider the local users (sport and subsistence) needs 

and requests. Those of us who depend on fish in this state should be the number one 

priority. ADF&G absolutely needs to consider and be aware of the benefits that the 

tourism industry brings to our State, and work to strike a balance that leaves all users in a 

positive position. 

  

  


